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brand experience: 
the movement



Brand Strategy

Brand Strategy is about creating the foundations of a brand. 
We examine the core concepts and components integral to brand 

development. We explore innovations that create some of the world’s 
most successful apparel, accessories, beauty and lifestyle brands. 
Along with studying the foundations of a brand, we begin to create 

our own personal brand. We use the strategies we have learned to 
launch a brand that is trendy and innovative.

Brand Marketing

In this course, we learn how to become marketing strategists. 
We learn how to create and identify products & services and how to 

use that to support sales. Brand marketing skills work closely with 
advertising and social media strategy. We learn the essential 

concepts and skills for brand marketing. Af ter studying the concept of 
brand marketing, we apply our knowledge to market the brand we 

have created in brand strategy.
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Visual Merchandising

The objective of this course is to gain the tools necessary to be able 
to merchandise our own stores or other fashion retailers. 

We learn the rules and guidelines practiced by professionals and 
we see how closely the Visual Merchandising team works with the 

entire product department. 

We learn that visual merchandising is more than store aesthetics. 

Visual merchandising encompasses 
window displays, sell-through strategies and how to style 

a photo shoot or a fashion show. 
We get a real perspective on the business of styling and visual 
merchandising while we work in the field during the 11 weeks. 



merchandising:
buying



colour story prints + patterns story texture story

culture story

fabrics story

Merchandise Management

The merchandise management class focuses on the categorization 
of stores, organizational components and the characteristics of various 
wholesale and retail markets. We explore the Private Label and Brand 

Name businesses, develop customer profiles and look at franchising as a 
means of entering the retail world. 

In merchandise management we learn about merchandise accounting 
as it relates to the various retail formats. We create mood and product 

boards in order to visually see inspiration and trends towards a potential 
product line that we would buy for our store.

For our term project we studied the retail environment and product trends 
for a boutique of our choice. 

We created an inspiration for the Spring 2015 collections that we will buy 
and then we created a buying plan for the boutique. 
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International Marketing

While studying international marketing, we gain an understanding of 
global marketing opportunities, problems and strategies that impact the 

international environment. We become knowledgeable about 
international market concepts, cross-cultural sensitivities, political and legal 

influence and economic considerations. 

We study how the concepts relate to decision making in an 
international environment. Our final project required us to research an 

international demographic and plan a strategy on how we are going to 
join their market. 
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Fashion Drawing

This is a fundamental drawing course in which we explore various 
methods of applying line, shape, form, shading, proportion, framing and 

perspective to develop drawings that communicate reality and 
imagination. The final project was based on a competition that 

the Fashion Fabric and Interior Furnishing brand Télio puts together. 

This year was the 10th anniversary of the competition and the theme 
was Lux(e), focusing on illumination and reflection inspirations. We were 
trained to draw garment illustrations and fabric swatches to submit for 

the competition.  
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Digital Illustration

Within this course we obtain the skills and tools to design, 
produce and market in a digital form through Adobe Illustrator. 

We concentrated on a website and catalogue development, and 
we explore other forms of non-store retailing such as direct mail 

and multi-level marketing. 
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Advertising

In this course we study the history, potential and limitations of 
advertising. We examine various definitions of advertising and 

dif ferent methods of communication. 

We study the advertising spiral, objectives, copy 
and federal regulations. 

We look at how advertising has changed over the years and how 
it has been af fected by the culture that has produced it. 

While learning about the major events, trends and influences on 
advertising, we recognize how to capitalize on our findings. 
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Fashion Writing

This course introduces strategic writing techniques in wide 
ranges of areas within the fashion field. 

Focusing on Press Releases, Business Communications, Trends 
and Forecasting and Textile Science, we are capable to create 

an intentional article with a technical language. 

We created a magazine of our personal brand for our 
final project, allowing us to write articles based on our 

brand interests. 
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role: visual merchandiser
tasks: manage sell through reports, create visual merchandise strategies to increase sales, 
create stories on slatwalls with a cohesive colour story + fabric story, view replenishment 
documents and choose when to markdown merchandise

low volume training: lululemon athletica, Park Royal, West Vancouver
high volume training: lululemon athletica, Robson Street, Flagship, Vancouver
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stylist: Lauren Baguio
model: Kaya Dorey

photographer: Chloe Devine

garments: lululemon athletica 



internship:
the latest scoop

visual 
merchandising

merchandising
+

buying



role: visual merchandiser, merchandise management intern
tasks: assist in merchandising the store, work closely with the interior designer and visual 
merchandise coordinator to create cohesive colour stories, manage replenishment of 
merchandise and maintaining a relationship with the wholesalers

visual merchandise training: The Latest Scoop, South Granville
merchandise management training: The Latest Scoop Warehouse, W4th and Burrard
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contact information:

Lauren Baguio

(778) 999 - 5287

laurenbaguio@gmail.com

laurenbaguio.wordpress.com

vancouver, b.c.
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